Section-I

State whether the following statements are True or False. 


(5X1=5 Marks)
1
PayPal is a major e-commerce payment system:


TRUE
2
The sole (only) purpose of marketing communications is sales.     FALSE      


 
                  3  
Streaming media reduces the effects of latency.                               FALSE      
4
Typically, the more security measures added to a Web site, the slower and more difficult it becomes to use.  




TRUE
5
A value proposition defines how a company's product or service fulfils the needs of a customer.






TRUE 
Section-II

Circle the right answer from the answers given below:


(5X1=5 Marks)
1         Which of the following is used to process certificates and private/public key information?

A) HTTP

B) SSL

C) FTP

D) data capture tools

Answer:  B

2
Which element of the business model addresses the question of why a customer should buy from the firm?
A) revenue model

B) competitive advantage

C) market strategy

D) value proposition

Answer:  D
3
All of the following use an advertising revenue model except: 

A) Facebook.

B) Yahoo.

C) Amazon.

D) Google

Answer:  C
4          A firm's ________ describes how a firm will produce a superior return on invested           .           capital.

          A) value proposition

          B) revenue model

          C) market strategy

          D) competitive advantage

            Answer:  B

5
________ refers to the ability to identify the person or entity with whom you are .        .           dealing on the Internet.

          A) Nonrepudiation

          B) Authenticity

          C) Availability

          D) Integrity

           Answer:  B

Section-III

Answering all the Questions (Short answer)



(5X2 =10Marks)

1
What is the top concern of Internet users about purchasing online?

The top concern of Internet users about purchasing online is the inability to see and touch before buying.

2
Write the full forms of the following

i. TCP/IP: Transmission  Control Protocol/Internet Protocol

ii.  DNS : Domain name system
iii.  ISP: Internet Service Provider

iv. URL: Uniform Resource Locator

3
Mention five Forms of  Online Advertisements ?
· Display ads

· Rich media

· Video ads

· Search engine advertising

· Mobile and local advertising

· Social network advertising: social networks, blogs, and games

· Sponsorships

· Referrals

· E-mail marketing

· Online catalogs

4
What is Web 2.0? Give examples of Web 2.0 sites. 
Ans: Web 2.0 is a set of applications and technologies that allows users to create, edit, and distribute content; share preferences, bookmarks, and online personas; participate in virtual lives; and build online communities. In other words, Web 2.0 is the set of new, advanced applications that have evolved along with the Web’s ability to support larger audiences and more involved content. 

Examples: Facebook, Pinterest, Twitter, YouTube, Instagram, Wikipedia, Stumble Upon, Tumblr, and Word Press.
5
What is e-commerce? How does it differ from e-business? 

Ans: E-commerce involves digitally enabled commercial transactions between and among organizations and individuals. Digitally enabled transactions include all those medicated by digital technology, meaning, for the most part, transactions that occur over the internet, the web and/or via mobile apps. Commercial transactions involve the exchange of value (e.g., money) across organisational or individual boundaries in return for products or services. 

 E-business refers primarily to the digital enabling of transactions and processes within a firm, involving information systems under the control of the firm. For the most part, e-business does not involve commercial transactions across organisational boundaries where value is exchange.
Section-IV

Answer any one of the following Essay Type Questions


(1X5 =5Marks)

Q1.  Briefly explain the main types of e-commerce ? Give examples .
Answer 1:  The main types of e-commerce are Business-to-Consumer (B2C), in which online businesses attempt to reach individual consumers; Business-to-Business (B2B), in which businesses focus on selling to other businesses; Consumer to Consumer (C2C), which provides a market in which consumers can sell goods to each other; mobile e-commerce (m-commerce), which refers to the use of wireless digital devices to enable Web transactions, social e-commerce, which is commerce enabled by social networks and online social relationships; and local e-commerce, which is e-commerce that is focused on engaging the customer based on his or her geographical location.

OR,

Q2.
Discuss the major key elements of a business model.

Eight Key Elements of a Business Model are as:
1. Value proposition:  A value proposition is a promise of value to be delivered and acknowledged and a belief from the customer that value will be appealed and experienced. 

2. Revenue model:  It primarily identifies what product or service will be created in order to generate revenues and the ways in which the product or service will be sold. 
3. Market opportunity is defined by revenue potential in each market niche in which company hopes to compete

4. Competitive environment: Includes both direct and indirect competitors

5. Competitive advantage: It occurs when an organization acquires or develops an attribute or combination of attributes that allows it to outperform its competitors.
6. Market strategy: Details how a company intends to enter market and attract customers

7. Organizational development: Typically, divided into functional departments. As company grows, hiring moves from generalists to specialists.
8. Management team: A strong  management team:

· Can make the business model work 

· Can give credibility to outside investors

· Has market-specific knowledge

· Has experience in implementing business plans

